




Dear Fellow Stockholders,

Our business fundamentals continued to be strong in 2022, as total company 

consumer takeaway grew for the year and increased in all four regions, despite 

a challenging macroeconomic environment. Net Sales were flat as reported, 

and increased 3% in constant currency compared to 2021,1 which had the 

company's highest annual growth rate in decades, as Mattel achieved full year 

growth in Net Sales in constant currency for the fourth consecutive year.

We continued to optimize operations and strengthen our capital structure. We 

achieved $106 million of cost savings in the second year of our Optimizing for 

Growth program. Based on our progress, we increased the targeted 2023 

savings goal to $300 million from $250 million. We lowered our debt, further improved our leverage ratio,1 

and ended the year on strong financial footing. Our balance sheet is in the best position it has been in years, 

which will provide more flexibility to execute our strategy. 

Mattel also performed well competitively, ranking as the #1 toy company in the United States for the 29th 

consecutive year, #2 in Europe, #1 in Latin America, and #2 in Australia. We were #1 globally in each of our 

leader categories: Dolls, Vehicles, and Infant, Toddler, and Preschool. In addition, our Power Brands (Barbie, 

Hot Wheels, and Fisher-Price) were each the #1 global property in their respective categories, and Barbie 

was the #2 global toy property overall.2 

2022 was another year in which we made meaningful progress on key priorities. Among the highlights from 

the year, we expanded Hot Wheels to new categories such as Remote Control and Skate, and revitalized 

and relaunched Monster High. We continued to strengthen our relationships with major entertainment 

companies with additions or extensions of key licenses, including Disney Princess and Disney Frozen, 

Pokémon, and Universal's Trolls. 

We advanced our e-commerce and direct-to-consumer (“DTC”) capabilities, a key part of our omnichannel 

strategy to complement our brick-and-mortar offering. In the past few years, we have built flagship digital 

destinations that connect with and inspire consumers and showcase our intellectual property (“IP”) in new 

ways. We further developed the American Girl e-commerce and DTC platforms and grew Mattel Creations, 

our collector DTC business, with the introduction of more than 100 special collections across 12 brands in 

our portfolio.

As the owner of one of the strongest portfolios of children’s and family entertainment franchises in the world, 

we made progress on capturing the full value of our IP. The Barbie movie completed principal photography 

and is in post-production towards its global theatrical release this summer.  As part of our growing film 

development slate, we partnered with Skydance Media to develop a Matchbox live action motion picture and 

announced that JJ Abrams' Bad Robot will produce the Hot Wheels movie with Warner Brothers. 

On the television side, we released 11 series and specials, including our first live action movie musical, 

Monster High, on Nickelodeon and Paramount+. Our television content now reaches audiences across 191 

countries in 37 languages. In Digital Gaming, we increased our offerings through licensed partnerships, game 

tie-ins, and standalone releases, while also expanding Mattel163, our mobile gaming joint venture with 

NetEase, which grew its revenue to over $175 million.



As a responsible corporate citizen, we maintained our commitment to support the communities where we 

live, work, and play. We published our 2021 Citizenship Report, which included updated Environmental, 

Social, and Governance strategy and goals, with the aim to contribute to a more diverse, equitable, inclusive, 

and sustainable future. We continued to strengthen our culture by creating a working environment fueled by 

leadership behaviors of collaboration, innovation, and execution. For that, Mattel was recognized by Forbes, 

Fast Company, the Healthiest 100 Workplaces in America, and the Great Place to Work Institute. We also 

received a perfect score of 100 on the Human Rights Campaign Foundation’s Corporate Equality Index.

Looking ahead, we believe we are well positioned to continue executing our multiyear strategy to grow 

Mattel’s IP-driven toy business and expand our entertainment offering. We see significant opportunities in our 

toy business to accelerate topline through scaling our portfolio, growing franchise brands, and advancing 

e-commerce and DTC, as well as increase profitability by further optimizing our operations. We also believe 

there is significant upside in capturing the full value of our IP in highly accretive business verticals, including 

content, consumer products, and digital experiences, which are directly adjacent to the toy industry. 

As always, we are committed to Mattel’s purpose, to empower the next generation to explore the wonder of 

childhood and reach their full potential, and to our mission, to create innovative products and experiences 

that inspire, entertain, and develop children through play. We would like to thank the entire Mattel team for 

their dedication to our purpose and mission. 

We appreciate your ongoing support of Mattel and believe we are well-positioned to build on our success 

and create long-term stockholder value. 

Sincerely,

1 Please refer to the “Glossary of Non-GAAP Financial Measures and Non-GAAP Reconciliations” on page i
2 Source: Circana Group/Consumer Tracking Service (Annual 1994-2010), Retail Tracking Service (Annual 2011-2022)/US/Total Toys/USD; Circana/The NPD Group/Retail 

Tracking Service, Europe (E6), LATAM (MX+BR), Australia & G11/JAN-DEC 2022/, Dolls Supercategory, Vehicles Supercategory, Infant Toddler & Preschool 

Supercategory, and Total Toys/Projected USD

Ynon Kreiz

Chairman of the Board and Chief

Executive Officer
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CORPORATE OFFICE

333 Continental Boulevard
El Segundo, CA 90245-5012
310-252-2000

For more information, please visit Mattel’s corporate
website: http://corporate.mattel.com

TRANSFER AGENT AND REGISTRAR

Mattel, Inc. Common Stock
Computershare Trust Company, N.A.

STOCKHOLDER ADMINISTRATION

Inquiries relating to stockholder accounting records, stock
transfer and dividends (including dividend reinvestment) for
Mattel, Inc. Common Stock should be directed to:

Computershare Trust Company, N.A.
P.O. Box 505000
Louisville, KY 40233
888-909-9922

Website: www.computershare.com/investor

STOCK EXCHANGE LISTING

Mattel, Inc. Common Stock
The NASDAQ Global Select Market
Ticker Symbol: MAT

MEDIA RELATIONS

Financial media should contact:

Catherine Frymark, Executive Vice President,
Corporate Communications at
310-252-4247

©2023 Mattel, Inc. All Rights Reserved. The trademarks and logos displayed herein are trademarks of Mattel, its subsidiaries and others and are used with permission.
Printed in the USA on paper containing recycled fiber.

INVESTOR RELATIONS

Institutional investors, analysts, brokers and other
members of the professional financial community should
contact:

David Zbojniewicz, Vice President, Head of
Investor Relations at 310-252-2703

COMMON STOCKHOLDERS

As of March 17, 2023, there were approximately 17,254
holders of record of Mattel, Inc. Common Stock.

ANNUAL MEETING

The Annual Meeting of Stockholders will be held
May 15, 2023, 1:00 p.m. (Pacific) 

Please visit
www.virtualshareholdermeeting.com/MAT2023
at least 10 minutes prior to the start time. 

FORM 10-K

Mattel’s Annual Report to the Securities and Exchange
Commission on Form 10-K for the year ended December
31, 2022 is available on Mattel’s corporate website: 
http://corporate.mattel.com or by writing to:

Secretary
Mail Stop TWR 15-1
Mattel, Inc.
333 Continental Boulevard
El Segundo, CA 90245-5012
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